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Promoting the usage of and access to IT have been significant issues for governments around the world. In the Netherlands the Ministry of Economic Affairs has stated the aim that the Netherlands should be ahead of the world with regard to broadband developments. The Dutch government also acknowledges that although infrastructure is the basis, this basis alone is just one side of the medal. Today, the actual developments with regard to broadband in the Netherlands are rapid and the situation is constantly changing. Nowadays, in many different cities in the Netherlands people have access to fiber to their homes (FttH). The Netherlands has the second-highest broadband penetration at 22.5 subscribers per 100 inhabitants (OECD, 2005). This rapid adoption process possibly makes the Netherlands an interesting case for other countries.


The proposed paper will combine the findings of a longitudinal and multi method research project in the Netherlands called Broadband and its Users. The main goal of this research is to gain insight in the adoption and the use of broadband internet. Although the actual study involved a few additional goals, for the purpose of this paper we concentrate on this one goal. The adoption process was investigated by looking at reasons and thresholds for switching to broadband. Changes over time were considered. Usage of broadband was explored by monitoring what functions of the internet people use and what activities they carry out with their internet connection. Different statistical methods were used, such as cluster analysis. 
The research questions are presented below:

RQ1: What are the reasons and thresholds for people to make the switch to broadband internet? 
RQ2: What do people do with (broadband) internet?
RQ3: Do these reasons, thresholds and usage patterns change over time?

The user perspective

More and more the notion of the importance of the user is recognized by governments and other parties involved in the roll out of broadband. From a theoretical point of view the role of user of innovations is also considered important. In literature addressing the concept of diffusion, the adoption of technological innovations is seen as dependent on one’s innovativeness, or willingness to try new products (Rogers, 1995; Atkin, et al., 1998; Neuendorf, et al., 1998). These remarks make clear that the individuals that are to adopt (or reject) the innovation play a crucial role in the diffusion process. It is therefore important to study the adoption and diffusion process from a user perspective. 

Relevance

Ultimately, this research will contribute to a broader understanding of the adoption and diffusion processes with regard to broadband Internet. The insights gained by this research can serve as guidelines for both policymakers and businesses. They are often concerned with questions such as: is it feasible to construct a broadband network? Are people going to use this network in such a way that our society will change dramatically? Businesses such as telecom companies and cable organizations are interested in knowing more about what the drives and motives are for people to use broadband Internet and how they can predict the adoption and use of technologies and what services they. With the information about their customers they can provide services that better fit the needs of their target groups. This relevance becomes also apparent when considering the parties that were involved in and co-financed this project, initiated by Dialogic innovation and interaction: The Dutch Ministry of Economic Affairs, the cities of Almere and Amsterdam, KPN (Dutch Telecom company), Vecai (the association for cable companies) and Ex’ovision (developer of video services).
Methodology
The data are collected in a longitudinal and multi-method survey. There have been three measurements in 2001, 2003 and 2005.

· Online surveys (N=1072, 2325, 1102)

· Diary research (N=17, 36, 26)

· Focus groups (N=34,25,16)
Although the focus groups provided important information, this information is mainly used as background information, as we chose to use the quantifiable information from the online questionnaires as our main source of information. The focus groups, although very useful research methods, were used to interlard the finding with quotations and helped interpreting the data from the online questionnaires.
An additional survey was set up to investigate the way internet is used to search for health information (N=123). More details on the research, questionnaires and responses can be found in the different chapters. In Chapter 3 (Methodology) we go into more detail on the justification for the use of online questionnaires and diary research. 

Expected results
The results will include: 
For RQ1 en RQ3:

- a reasons and thresholds model for the adoption of broadband 
- the development of adoption triggers and thresholds over time for different groups of people
For RQ2 en RQ3:

· a model of usage of internet functions by clusters of internet users in 2001, 2003 and 2005 (based on a cluster analysis)
Based on our analysis from the clusters and developments over the years, we conclude that there are two dimensions in the diffusion process: intensity and spreading over (internet) society.
A) Specialties: Usage of a function gets more intensive (higher frequency), but this function is only used by one or a few specific clusters (e.g. messenger); 

B) Stragglers: Usage is not frequent and also not spread over the different groups of internet users (e.g. communities);

C) Daily basics: Usage is intensive and also spread over different groups of internet users (e.g. search engines);

D) Incidental basics: This function is used by many different internet users but the usage is not intense (e.g. downloading photos).
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