ITS Abstract on Mobile Services Survey 

Despite the fact that diffusion of mobile commerce in Europe has been exceptionally fast over the last years, the adoption of so-called value-added mobile services by Greek consumers has not, yet, been quite successful. What are the possible reasons for this condition and what are the users’ preferences over today’s mobile market? In order to investigate this issue, in this paper, we present the results of a survey conducted in the University of Ioannina, Greece according to which 315 mobile users were asked about quite many key factors concerning various aspects about the usage of their mobile phone.  The resultants are very interesting and can be considered as a potential guide by various mobile operators for their future economic and technological investments. 
Our survey was conducted using in-person delivery technique [Dillman D.A., 1999], with a total of 315 respondents participating in this survey. All the respondents were students in University of Ioannina and were asked for their participation in a questionnaire. Having such a supervised survey technique ensures that each respondent understands each of the questions and answers them correctly [Pfleeger S. L. et al., 2001].

Targeting such a group is due to the fact that we wanted the participants to form a representative set in a certain age area (18-24), which corresponds to a major percentage of the overall users in the current mobile Greek market and thus have the potential to adopt new services as well. As far as concerning the gender statistics, 34,17% of the participants were men, while 65,83% were women. We selected ‘gender’ to be our main variable, as it appears to be a rather significant factor towards the adoption of mobile services [Ling R., 2001].  

Our survey was categorized in two main parts. In the first one, we are surveying some generic issues concerning the preferences of the service operators or the mobile brands, while in the second one we emphasize on the users’ positions about various factors that aim to enable the fastest possible adoption of new mobile services (i.e. service accessibility factors, factors for adopting multimedia services etc.). In particular:

Generic Queries

· Mobile Phone Usage

· Users’ Technology Profile

· Mobile Service Operator

· Mobile Brand Name

· Payment Model

· Mobile Usage Type

Specific Queries

· Service Accessibility

· Main Factor for adopting multimedia services

· Content Type Usage

· Mobile Service Preference
Our research has shown some challenging findings. A major part of the mobile users believe that speed and ease of use are two factors of great importance as far as service accessibility is concerned, while lower prices appears to be the main factor driving the easier adoption of new multimedia services. Furthermore, we argue that new mobile services should be integrated with Internet services, not only because the later are considered as low-priced, but because they appear to be one of the most preferable value-added services among young adult population. 
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