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Abstract
We are expecting QPS (Quadruple-Play Service) to emerge in the near future which is combining mobility with TPS (Triple-Play Service). As TPS (Triple-Play Service) provides picture, data and telephone service together, telecommunication industry will converge faster than expected. This study addresses media industry's responses to the convergence of broadcasting and telecommunications in Korea. In Korea, we can find out that broadcasters and telecommunication companies aggressively enter into the convergence industry. But their road to the convergence is different in terms of their strategies and core competences. Terrestrial broadcasters are focusing on information providers. They have strategies to lead the content industry as a whole. Also they extend their areas to the integration of information provider and service provider. Meanwhile, cable TV operator is the leading industry sector to cope with the convergence environment. They have positioned information provider, information service provider, and information network provider altogether. Telecommunication companies expand their competences to the integration of service provider and network provider on top of their network strength. 
Price discrimination is defined as ‘A seller charging competing buyers different prices for the same "commodity" or discriminating in the provision of "allowances" compensation for advertising and other services may be violating the Robinson-Patman Act’. This kind of price discrimination may hurt competition by giving favored customers an edge in the market that has nothing to do with the superior efficiency of those customers. However, price discriminations are generally lawful, particularly if they reflect the different costs of dealing with different buyers or result from a seller’s attempts to meet a competitor’s prices or services. One type of price discrimination is that a tie-in sale results from a contractual arrangement between a consumer and a producer whereby the consumer can obtain the desired good (tying good) only if he agrees also to purchase a different good (tied good) from the producer. Price discrimination under convergence service is somewhat increasing customer positive surplus and gains from the supplier’s efficiency. As for the methodologies for this research, I use the cournot oligopoly game theoretical model and TFP growth model. 

The purpose of this study is to investigate the positive and negative effects of price discrimination under convergence telecommunication market. With price discrimination example on the telecommunication market, we need to research what kinds of factors are needed to judge the standard of unfair and illegal price discrimination. For example, Cable TV is one representative industry which shows price discrimination with tying. Customer chooses the Cable TV provider although it carries programs which they will not watch. 

This research concludes that this convergence broadcasting industry is increasing return to scale according to the assumption. Due to the satellite service, the technical efficiency is lower. Price discrimination and fair competition regulations under telecommunication market are related to sound competition between service providers and encourage effective policy making. Therefore, the direct effect of price discrimination has on various groups of consumers must consider the standards for the public good. It also affects the entry barrier of new competition in the market.
This study addresses media industry's responses to the convergence of broadcasting and telecommunications in Korea. In Korea, we can find out that broadcasters and telecommunication companies aggressively enter into the convergence industry. But their road to the convergence is different in terms of their strategies and core competences. Terrestrial broadcasters are focusing on the information providers. They have strategies to lead the content industry as a whole. Also they extend their areas to the integration of information provider and service provider. Meanwhile, cable TV operator is the leading industry sector to cope with the convergence environment. They have positioned information provider, information service provider, and information network provider altogether. Telecommunication companies expand their competences to the integration of service provider and network provider on top of their network strength. This situation means that, vertical integration of media and telecommunications industry, which had banned so far, could be accelerated in the near future. 
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