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Abstract

Market data for the German telecom market shows that Deutsche Telekom as the former incumbent is constantly loosing shares on all markets for voice telephony: the market for local calls, the market for long-distance calls and the market for international calls. At the same time prices decline steadily with the latest trend being that operators offer voice services free of charge, the costs of which are covered by a monthly subscription charge. Against this background the paper examines the state of policy and regulatory reform in the telecommunications sector in Germany almost 10 years after the liberalisation of the fixed telecommunications market. Thereby the focus is on the analysis of the question to what extent competitive conditions have been established on the German market for voice telephony services. If yes, there might be a need to reform the regulatory regime in Germany. In the new environment of converging markets the future challenge of regulating fixed telecom markets might be to ensure that access to the network and/or services of a potentially dominant provider in a relevant market will satisfy requirements for openness and non-discrimination.
The paper is organised as follows. The first section specifies criteria and corresponding indicators to be applied for analysing the competitiveness of the markets for voice telephony. There are numerous criteria which determine the competitiveness of telecommunications markets. In order to effectively perform a competition analysis of a relevant telecommunications market, appropriate criteria need to be applied. For the analysis of voice telephony markets the focus in this paper will be on market shares, market entry barriers and prices. The second section provides a brief description of the development of the German regulatory framework for telecommunication services, starting in 1998. It also outlines the regulatory environment in order to see whether it ensures that new operators have equal and fair entry opportunities. Thereby, the focus is on the licensing regime for market entry, on interconnection issues as an important element for creating competition on voice service markets and on the regulatory rules for such voice service markets. The third section analyses the degree of competition realised on voice service markets in Germany after roughly 10 year of liberalisation: How has competition evolved, how many competitors have entered the markets for voice telephony in Germany and who are these entrants? Are there any entry barriers left and how have prices developed in different market segments? The data obtained for the German market is also compared with those figures of neighbouring countries. The fourth section draws some conclusions as to the current regulatory regime and it’s appropriateness for encouraging competition on future telecom markets. 

