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Abstract

In accordance with the convergence of broadcasting and telecommunications, media are becoming increasingly diversified and public broadcasting all over the world face new challenges.  In cope with this, BBC in UK and RTE in Ireland, for instance, analyze their values and whether current fees are appropriate from the viewers’ perspective in order to determine future strategies as a public broadcasting.  This paper analyzes the value of Japanese public broadcasting, NHK (Nippon Hoso Kyokai) by conducting survey in April 2006, which interviewed among 3,600 men and women aged 16 and over throughout Japan, selected by stratified two-stage random sampling, and 2,018 valid replies were obtained.  Questionnaires were based on the three-stage double bound model.  According to our estimation, respondents were willing to pay 1,780 yen (approximately US$ 15.50) monthly per viewer for terrestrial services (NHK General, NHK Educational, NHK Radio 1, NHK Radio 2, NHK FM) and 1,245 yen (about US$ 10.83) monthly per viewer for satellite services (NHK BS-1, NHK BS-2, NHK Hi-vision). These amounts are higher than current viewing fees (1,395 yen monthly for a color TV contract, plus an additional 945 yen monthly for color satellite broadcasts).
We also analyze factors such as viewers’ characteristics and roles of public broadcasting which affect WTP by making use of the Logit, Probit and Tobit methods. We confirmed that “delivering better quality of programms” and “avoiding receiving fee evasion,” are identified as particularly important for higher WTP.  These factors would be helpful for establishing future management strategies to increase the public value of NHK.
