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EXTENDED ABSTRACT

Mobile telephony has been characterised by changes in technology and in the market structure. All these changes have been accompanied by legislative and regulatory developments. The mobile telephony market is also one of the first telecommunications market segments where competition has been introduced. New companies have entered Slovenian 2G mobile market gradually. Currently, there are four mobile operators; two network operators (Mobitel, Si.mobil) and two virtual network operators (Debitel and Izimobil). In 2006 Mobitel had a 70,1% market share, followed by Si.mobil with 23,1% market share. Debitel and Izimobil have smaller market shares in the Slovenian mobile market, i.e. 5,3% and 1,2% respectively. Despite the presence of some competition, the Slovenian mobile market is still concentrated.
The aim of this paper is to empirically examine the factors that users take into account when choosing their mobile operator in Slovenia. In analyzing the subscription behaviour of users the special emphasise was put on network effects. The results of the analysis are based on data obtained prior to March 2004. 

The dependant variable in the model is the choice of the mobile operator and has three different unordered outcomes (Mobitel, Si.mobil and Debitel).  In the model there are two types of explanatory variables. The first type of explanatory variables describes attributes of each mobile operator, such as number of subscribers, market share, advertising cost, on-net and off-net call prices. The second type of variables describes characteristics of users such as average monthly income, age and average monthly expenditure for mobile services. This data was obtained in a telephone survey conducted in March 2004 on a sample of 1200 fixed line users. Excluding those who did not fit the sample restrictions (do not use mobile services, receive mobile phone as a present etc.)  577 observations remained in the sample for further analysis. Since the explanatory variables include the characteristics of mobile operators and users, we use the conditional logit model.  
We estimate several variations of model specifications. In the first model we use only variables that describe the attributes of mobile operators.  The result shows that number of subscribers, market share and on-net call prices have statistically significant impact on the probability of choice of a mobile operator. However, when the variables that describe characteristics of users are included in the model, on-net call prices loose their statistical significance. Among individual-specific characteristic only users’ monthly income has a significant impact on the choice of mobile operator. On the other hand, in none of the different variations of model specifications neither cost of advertising nor off-net price prove to have significant impact on the probability of the choice of mobile operator.   
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